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survey process 222
survey questions 79
surveys 25–6, 28–9, 127, 195
syndicated research firm 64, 67
systematic sampling 184, 192

tables 270
target market 49
target population 180
technology 30, 170, 208, 216
telephone surveys 216
testing questions 153
thematic appreciation tests 162, 173
themes 27
trade associations 92–3, 100–1
trade publications 95
training survey takers 222

transcribing tapes 234–5, 244
translation 73–4
Tuckman’s stages of group

development 135

uncertainty avoidance 78, 81, 84
unstructured questions 156
usage characteristics 120
validity 250
VALS (Values, Attitudes and Lifestyles) 118
variance 188–9, 256
verbal data 230
videoconferencing focus groups 137
videos 25, 263, 278
visual material 270, 273, 275, 278
voter registration list 218

websites 43, 95, 100
word association 31, 160
World Association of Opinion and Marketing 

Research Professionals  66
WorldCat 100
writing questions 148
writing questions, general rules 152
writing the answers 202
written report 263
written report, components  265

Z-score 189, 258
Z-test 257

Kolb-Index.indd   292Kolb-Index.indd   292 3/20/2008   12:16:21 PM3/20/2008   12:16:21 PM


